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VIA EMAIL: jacquelipe.flug@sla.ny.gov
AND FIRST CLASS U.S, MAIL

Jacqueline Flug, Esq.
Counsel’s Office
New York State Liquor Authority
317 Lenox Avenue
New York, NY 10027

Re: Palate Wizards, LLC
Decar Ms, Flng;

Gray Robinson represents Palate Wizards, LLC (“PW”). PW seeks a Declaratory Ruling from
the NYSLA pursuant to State Liquor Authority Rule §98.1 et seq.

PW does not hold any federal or state level liquor ticenses. The company has created a digital
smartphone application which consumers may use to learn about artisanal alcohol beverage brands.
Because PW plans|to work with more than one tier in the alcohol beverage industry, the company
engaged us to analyze its business model under the tied house laws of several states, including New
York.! The purpose|of this letter is to share the New York portion of the analysis with you and confirm
that PW will not engage in regulated activity in New York, and in fact will function within the bounds of
prior tulings of the New York State Liquor Authority (the “Authority™),

FACTUAL BACKGROUND

L Business Model

Our legal agalysis includes the following facts. PW has created a digital web-besed application
for consumer use which may be downloaded on a smart phone or otlier mobile device (the “App™). PW
has created smart phone application technology which it customizes or “skins” for each individual retailer
for a fee paid by the retailer. (see further discussion in Section II, infra). The App may be used by any
and all retailers. The consumer user experfence begins when the consumer downloads & store-specific
mobile app that PW has customized for the licensed retailer of the consumer’s choice. Consumers will
learn about the App |via advertising from the refailer, which PW does not participate in or control, or from

' PW has aiready obtdined approval for its smartphone application from the California Department of Alcoholic
Beverage Control. Please see attached letter from Matthew Botting, Esq., General Counsel of the Califomia
Dcpartment of Alcohalic Beverage Control dated July 13, 2015. PW secks to operate in New York the same way it
does in California,

www.gray-raoblnson.com
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word of mouth from other consumers who shop in the same store. Once downloaded, the App performs
three functions;

1. Retailers who have contracted with PW for creation of the App will offer the App to their own
customers through| various means, including in-store posters, brochures and email solicitation. When a
consumer sees an gleohol beverage product they enjoy or are interested in learning more about, they can
use their store App to take a photo of the product. The store App then has the ability to offer the
consumer the oppgrtunity to request their store to try to find and then reserve the product for potential
purchase at a later point in time, The consumer chooses his or her preferred retailer for purchases, If the
consumer subsequently elects to follow through from the reservation to actually make a purchase, sthe
must go to the licensed premises to complete the sales transaction. Neither PW nor its store-specific
“skinned” App arg involved in the actual sale or in product fulfillment; the financjal transaction and
agefidentity verification is between the consumer and the retailer and PW is not even or ever informed if
that transaction ultjmately occurred,

Additionally, PW is not involved with, responsible for, or made aware of the follow-up cmail or
text communication from the retajler to the consumer advising the consumer if and when the product will
be available in the store; this communication process from the retailer fo the consumer once a reéservation
is made with the App, happens outside of the App in the form of a separate email or push notification
from the retailer to|their customer.

2. Secondly, based upon the pictures the user takes, the store App can recommend similar,
artisanal brands that the retailer has selected or approved with comparable palate profiles. Again, the
retailer is exclusively responsible for: (1) notifying the consumer about the product’s availability; (2)
offering the consumer the option of reserving the newly-identified recommendations for future purchase;
and (3) announcing date when the recommended product will be available for the consumer to come to
the store to purchage.

3. Finally, the consumer has the option to take surveys for beer, wine, and spirits using the App.
Using PW's proprietary profiling engine, the consumer can create a unique personal palate profile, which
gives the retailer an additional method to further customize recommendations to offer artisanal brands
matching the consumer’s palate profile and, again, offer the consumer the option to reserve new products.

11. Revenue Stream

PW charges fees to licensed manufacturers and retailers of alcohol beverages for discrete services
in connection with the App. There are ng financial exchanges between any manufacturer and any refailer.

Manufacturers pay FW: (1) for pictures of labels which act as advertisements, and which appear
in the App as prodpet recommendations, and (2) a flat reservation fee of up to $1.40 for each consumer
reservation generated through the App, regardless of the number of products reserved. Retailers pay P'W:
(1) a one-time fee (for customizing the App’s skin (visual style) to be store-specific; and (2) an annual
subscription fee pet store of $385.00. '

2 Please note that the App does not have the capability to record or learn if a transaction ever occurred.
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ANALYSIS
We reviewed New York’s alcohol beverage laws and regulations as well as published decisions

by the Authority in order to determine the viability of PW’s business model in New York. We focused

our attention on

o issues: (1) whether PW's business model raises tied house concerns in New York;

and (2) whether the reservation capability of the App could be construed as an unlicensed sale of alcohol
beverages, or an “unlawful availmen(” of any retail license, The results of our analysis follow below.

L

PW?s Busi

iness Model Does Not Raise Tied House Concerns

As a thres]
“thing of value” tg
model would resul
gifts and services |

Based on ]
App generates tied
in the App. Furthg
virtue of its positiq
PW separately and

Furthermo

hold matter, we analyzed PW’s business mode! to determine if it provides an illegal
» retailers under state tied house laws. Secondly, we analyzed whether the business
I in prohibited exclusion. Finally, we analyzed the business model under New York’s
WS,

PW?s business mode! and revenue stream described above, we do not believe that the
house concerns. Manufacturers do not pay retailers in any way when they participate
rmore, PW does not illegally “pass through” funds from manufacturers to retailers by
n as an unlicensed third party. Most importantly, manufacturers and retailers engage
each tier member pays for separate services.

re, App does not direct consumer traffic to certain retailers at the exclusion of others,

as all retailers in a market can participate in the Palate Wizards App program, which is to PW’s benefit

and desived outcof
because: (1) by cd

me over time, We do not think the principle of tied house exclusion applies here
ntract, manufacturers will be required to participate with all retailers using the App

through reservations and advertisements; (2) all retailers may purchasc a customized version of the App

and pay the relateg
and (3) consumers
store(s) App they

subscription fee to PW on the same terms and conditions if they wish to participate;
not manufacturers, identify their retail store of choice on the App by virtue of which
lect to download and use.

Finally, the App does not run afoul of New York’s gifts and services laws, summarized in N.Y.
Alc. Bev. Con. §101(1)(c), which restricts the gifts and services manufacturers and wholesalers may
provide to retailers, That section states in pertinent part that upper tier industry members may not:

...Make any gift or render any service of any kind whatsoever,

directly or indirectly, to any person licensed under this chapter which in the
judgment of the liquor suthority may tend to influence such licensee to
purchase the product of such manufacturer or wholesaler,

As stated
manufacturers and
influence a vetailer
business model do

bove, PW is not a licensed industry member. PW’s business relationships with
retailers are completely separate, and so a manufacturer cannot use the App to
because the manufacturer never interfaces with the retailer, More importantly, PW’s
es not enable any manufacturer or wholesaler to render any gift or secvice to a retailer
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which would influence that retailer’s purchasing decisions.® First, participating manufacturers must
advertise throughont PW’s entire retailer network; the manufacturers may not pick and choose which
retailers they advertise to. Second, the retailers do not have a role in choosing or controlling which
manufacturers advertise with PW other than merely confirming to PW whether a particular product is
. Under these circumstances, the manufacturers could not use the App to influence

sales of alcohol beverages and thercfore is not engaging in the
unlicensed sale of alcohol beverages.

PW's activ
does not share in th

ities lack the elements of a “sale”, as defined by New York law. Furthermore, PW
e profits retailers make from alcohol beverage sales.

New York|law defines “sale” to mean “any transfer, exchange or barter in any manner or by any
neans whatsoever| for a consideration, and includes and means all sales made by any person, whether
principal, proprietor, agent, servant or employee of any alcoholic beverage and/or a warehouse receipt

pertaining thereto.
selling to include *
sell and shall inclu

* N.Y. Alco. Bev. Cont, Law § 3(28). Additionally, the law defines the activity of
to solicit or receive an order for, to keep or expose for sale, and to keep with intent to
de the delivery of any alcoholic beverage in the state.”” Jd. PW does not make sales of

alcohol beverage§ under New York law because it does not: exchange alcohol beverages for
consideration, poskess or take titie to any product, or process transactions, payments, or deliveries.
Moreover, PW is rot soliciting or receiving orders because PW’s platform merely facilitates reservations.

With the pbove as background, the crucial consideration in New York mvolves the state’s
prohibition on “urjlawful availment” (prohibiting an unlicensed entity from using a retailer’s license to
obtain revenue frpm alcohol beverage sales). The law on availment emerges from two statutory
provisions: sectionls 111 and 110(1)(g) of New York's Alooholic Beverage Control Laws. Section 111
prohibits a licensee from making its licensc available to an unlicensed person. See N.Y. Alco. Bev. Cont.
Law. § 111 (“A lidense issued to any person . . . for any licensed premises shall not be transferable to any
other person or to any other premises or to any other part of the building containing the licensed premises
except in the discretion of the [SLAJ. It shall be available only to the person therein specified, and only
for the premises ligensed and no other except if authorized by the authority.”).

0(1)(g) requires disclosure of any individual with an economic interest in the licensed
id § 110¢1)(g) (required information on a license includes “[a] statement that the
! of the premises to be licensed by ownership of a fee interest or via a [easehold,
ment, or other agreement giving the applicant control over the food and beverage at the
The regulatory issue concerning the App, then, is whether it gives PW sufficient
in the retailer to justify invoking these provisions. We do not believe it does.

Section |1
establishment. S
applicant has con
management agree
premises . . . .,”).
economic interest

The Authori
percentage of pro
licensed premises

y usually considers a commercial refationship in which an unlicensed entity receives a
eds from alcohol beverage sales to constitute a transfer of a financial interest in the
T:r an availment. See, e.g., NYSLA, Declaratory Ruling 2011-03001, “Application of

? please note that PW’s business model in New York does not involve wholesalers,
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Alcoholic Beverage Control Law with respect to on-line coupons,” (Oct, 5, 2011), available at
https:/ sla.ny.gov/system/files/2011-03001 Online Coupon_- Groupon-revised.pdf. In the
Groupon matter, an unlicensed company earned a fee which was an insignificant percentage of the
amount that the consumer paid the retailer for a meal package coupon. The Authority determined that the
fee was not significant enough to constitute an unlawful availment. Here, PW’s situation is further
removed from the facts of Groupon. The reservation fees PW receives are paid by the manufacturer —
they do not come fiom the retailer’s revenue from the sale of alcohol. Therefore, PW has no interest in
the retailer’s licensg and there is no unlawful availment. Two subsequent Declaratory Rulings issued by
the Authority clarify this point further,

Shortly after the Groupon decision, the Authority issued a declaratory ruling concerning Living
Social, an online company which provides limited time deals to consumers at various establishments,
including licensed retailers. See NYSLA, Declaratory Ruling 2011-03527C “Application of Alcoholic
Beverage Control Law with respect to on-line coupon service by Living Social,” (Nov. 30, 2011),
available at Jiwww.slany.gov/system/files/2011-03527C-On-ling%20coupon-LivingSocial.pdf.
Living Social offers coupon promotions to consumers to purchase alooho] beverages on licensed premises
and, in turn, receives a fee from the retailers based on a percentage of amount paid by the consumers.
Citing the Groupon |decision, the Authority determined that Living Social’s business model was also not
an unlawful availment. The Declaratory Ruling lays out several factors that, if followed, remove any
availment problem. For the purpose of this discussion, the notable factors are: (1) the unlicensed
company does not have any interest in the ownership, management, or business operations of he retail
licensee, including, without limitation, decisions related to the purchase and/or sal¢ of alcohol beverages
by a licensee; and (2) retail licensees can pay a reasonable marketing fee to the unlicensed companies
provided the payment does not represent more than 10% of the licensee’s annual revenue and is not based
on a percentage of the license’s revenues, PW’s business model is consistent with these factors because:
{1) PW has no ownpership interest in the ownership, management, business operations, or purchasing
decisions of retailers; (2) the payments made by retailers to PW are for software and have nothing to do

with sales of aicoho
sales of alcohol bev
the retailer and the o

Furthermorg
PW'’s business. The
nature of PW’s b
smartphone/web apj

hitps:/iwww
web_application Dp

| beverages; (3) the reservation fees paid to PW by manufacturers do not come from
erages and are paid to PW regardless of whether a sale actually takes placc botwcen
onsumer,

» another Declaratory Ruling involving the Drizly app may be the most analogous to
decision should be the dispositive agency policy on this issue to justify the compliant
usiness model. See NYSLA, Declaratory Ruling 2013-02526, *“Operation of
lication Drizly,” (Sept. 23, 2013), available at:

.slany gov/system/filesf2013-02526 - Operation_of smarphone-
1zly.pdf.

In that case}

application acts as
transacticns by acct
retailer to make ph

flat monthiy fee al;’E

much more involv

the Authority analyzed a business model in which a company with & smartphone
third-party intermediary between retailers and consumers to actually consummate
epting and processing orders on behalf of a Jicensed retailer, and then allows the
ical deliveries of the products ordered via the app. The retailers pay the company &
g with a flat fee per order placed via the app. Although the Drizly app involves a
d ordering process than PW’s reservation system, and facilitates the financial
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transaction (which ]

ITION

neither involved an ynlawfu! availment or a financial interest in a licensee,

When. deten
Members €

ining if a retail licensee has made their license available to another, the [SLA]
ine the role of the licensee in the operation of the premises. The Members ask: (1)

whether the ljcensce Is playing a passive role and if an unlicensed person is acting in their place;
and (2) does &n unlicensed party have an ownership or financial interest in the licensed premises.

To answer the first question the Board has reviewed the role and functions of the licensed retailer
who participates with Drizly. The licensed retailer selects the products to be sold, the price it is

soid at and

that customer

participating
retailers part
business fun
licensed busi

hether or not to accept an order. The licensed retailer delivers the product, ensures
s are of a legal age and processes and collects all the funds for each sale. A retailer
with Drizly retains total control of their products, service and finances. Accordingly,
cipating with Drizly are not passive agents but active retailers responsible for all
stions. There is no argument to be made that Drizly controls any portion of the
ness.

PW does not and casnot do), the Authority still concluded that the trade practice

In response t the second question of whether or not Drizly has a financial or cwnership interest in
a licensed premises, the Board answers this question in the negative. All funds go directly from
the customer|to the retailer. The retailer is the only onc with access to these funds. Drizly and the
licensee do hot maintain cserow accounts. Rather, Drizly is paid a flat fee for their services
provided. Drjzly does not receive a portion of the licensed retailer’s profits. Accordingly, it cannot
be argued that Drizly possess a financiel interest or ownership interest in the licensed retailer's
business. .

Id at2-3.

h Drizly took an active role in the ordering process, and even tracked consumer orders
via GPS technology, the Authority still concluded that Drizly never took over theretailer’s functions so as
to avail itself inappropriately of the retailer’s business and license. Compared to Drizly, PW's
interactions with the retailer are minimal. The only function PW has relative to the retailer is making a
reservation. PW no role in the order process or the communications between the retailer and
consumer about the| order, and never learns whether an order and sale occurs after a given reservation is
made. As a result, the PW business model does not remove any operational control from the licensed
retailers. The PW gpp facilitatcs interactions between retailers and consumers, and enables the retailer to
control completely any subsequent sale of alcohol beverages resulting from a reservation. Thus, as in
these Declaratory Rulings, there is not an unlawfu! availment because the licensed retailer exercises total
control over the products, sales, and finances, and actively manages the entire transaction without
interference by PW, and without PW managing any funds involved in the sale, Consequently, PW’s
business model appears compliant with the Authority’s policy regulating the sale of aleohol beverage
products via mobild apps.

Even thoug
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CONCLUSION

Based on the above, we believe that PW’s business model is consistent with the prior decisions of
the Authority involying unlicensed companies using mobile applications to interact with consumers and
licensed industry members. Thank you in advance for your review of the information contained in this
letter. Please do not hesitate to contact me directly with any questions you may have.

Sincerely,

Ospleth Q. Delords

Elizabeth A. DeConti

EADfmjs
Enclosure

# 6143420 v4
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office on FEBRUARY 16, 2016 determined:
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~ PIENNSYLYANIA BAR ADMISSION

November 25, 2015

VIA EMAIL AND OVERNIGHT MAIL
Attn: Jacqueline Flug, General Counsel
New York State Liquor Authority

80 S, Swan Stieet

Albany, NY 12210

Re:  |[PTP Marketing, LLC
Request for Declaratory Ruling

Dear Ms. Flug;

Please |be advised that we represent both PTP Marketing, LLC (“PTP”) and
Global Wine Company (“Global Wine”) in their alcoholic beverage regulatory matters.

PTP recently putchased an existing package liquor store (Serial #315669 d/b/a
Boomtown Wine and Spirits) located at 415 Denise Road in Rochester and is currently
operating at the premises pursuant to a 90 Day Temporary Retail Permit. In addition,
PTP now wishes to be the exclusive operator of the New York Times Wine Club and
other similar wine clubs in New York State. Bearing this in mind, PTP wishes to obtain a
Declaratory Ruling with respect to its method of operation to ensure that it is fully
complying with NY Alcoholic Beverage Control (*ABC”) Law.

Prior to its acquisition of the above discussed package store, PTP served as a
marketing company for Global Wine in New York, which, through a New York State
licenses package store, Wine Legacy, marketed for various wine clubs in New York
State, (which are further discussed below). Sometime in February of 2015, Wine Legacy,
and the New York State wholesaler that was moving Global Wine product, Classic Wines
terminated their agreement with Global Wine. After discussions with the Authority’s
Legal and Enforcement personnel, such wine club activity ceased for a period of time in
New York State to ensure compliance with state laws.
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Parties:

PTP is la California based advertising and marketing company that primarily
designs and operates web sites for wine clubs that feature Global Wine products. It was
originally founded by Peter Paul, who is also the owner of Global Wine. Sometime in
2013, ownetship of PTP was transferred to Jessica Paul, who is Peter Paul’s daughter and
now the sole owner of PTP. There is no direct or indirect ownership interest between PTP
and Global Wine. :

Global Wine is a California based alcoholic beverage supplier. Global Wine holds
a California ABC 17-20 permit, which is both a beer and wine wholesaler permit and an
off-sale beer and wine permit restricted to internet sales. Global Wine is also a California
ABC licensed jmporter. In addition, Global Wine holds basic wholesaler and importer
permits from the Federal Alcohol and Tobacco Tax and Trade Bureau (TTB).

Global Wine’s primary business is to supply wines for certain wine clubs, which
are sold over the internet through wine club websites. At the present time, Global Wine’s
wine club parthers (collectively, the “Wine Clubs”™) are: (a) The New York Times; (b)
The Washington Post; (¢) Williams-Sonoma; (d) Michael Mina (restauranteur); and (e)
More Uncorked Wine Club. Sales of wine through the Wine Clubs are conducted
utilizing a nejwork of licensed wholesalers and retailers, in compliance with the
applicable laws of each state in which the Wine Clubs conduct business (which at the

present time a

ounts to a total of 30 states).

We Siip Express, Inc. (WSE), located in New Windsor, NY, maintains a New

York Wareho
providing ware
WSE for the
attached draft 4

Absolu

wholesaler loc:
exclusive New|

Proposed Meth

PTP h.

e permit for the storage of alcoholic beverages and are in the business of
housing and fuifillment services, PTP has entered into an agreement with

provision of such warehousing and fulfillment services. Please sce the

greement between PTP and WSE regarding same.

lc Wine & Spirit Company (“Absolute”) is a licensed New York
vted in Suffern, New York. Global Wine has appointed Absolute to be the

York wholesaler of Global Wine’s products.

od of Operation:

decided to pursue procurement of its own Package Liquor Store License

in New York| and was recently issued a 90 Day Temporary Retail Permit for the
operation of same. In addition, PTP now wishes to operate the aforementioned Wine
Clubs in New York State, pursuant to the following method of operation:

e PTP will directly contract with the aforementioned brands for the limited use
of their trademarks in connection with wine club operations in New York

St

<.
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EacH Wine Club website will have a separate page for New York State where
it will clearly and unambiguously state that PTP is the licensed package store
which is selling such wine, and plainly identify PTP’s serial number and
premises address, Please see attached “screen shots” of same.

Al hlcoholic beverage orders placed by customers within New York State
will [be directed to PTP’s licensed premises, where PTP will either decline or
accept such orders. PTP will operate the New York State portion of the wine
clubk’ websites and will be responsible for processing all credit card orders.
Although customers may place orders via the respective Wine Club website at
any time of day, all such orders will oniy be processed by PTP during regular
business hours, All monies collected for such sales will be deposited in PTP’s
bank account.

PTH will order a sufficient amount of alcoholic beverage product for its Wine
Club sales so that there will be no regular just-in-time delivery. All products
regularly ordered through the Wine Clubs will be present in New York State,
cither at PTP’s licensed premises, at the public warchouse space it will lease
at WSE’s licensed public warehouse location, or at some other public
warghouse location.

With respect to the Wine Club operations, all prices for New York State sales
will be set by PTP, and PTP will chose which products to offer for sale.

For| each individual customer of the respective Wine Club, the Wine Club
trademark owners will receive compensation for the use of the trademark by
PTP via threc separate tiers of membership. The Wine Club trademark
owners will receive on a flat rate basis for each individual member, and the
applicable rate will be determined by the tier of membership selected by such
customer. At no time will any Wine Club trademark owner share in any
percentage of profit from the Wine Club product sales. Please see the attached
draft of the trademark license agreement between PTP and the New York
Times as a sample of such contracts.

With respect to its package store operations, PTP will stock a diverse amount
of wine and spirit products and will in no way limit such stock to Global Wine
product only. Such alcoholic beverage products will be purchased from a
varjety of licensed New York State wholesalers, _
With respect to Global Wine’s operations in New York State, PTP believes
thal Global Wine will market its products to other New York State package

Sec
Sundays before noon and after 9 p.m.; (2) operating between midnight and 8 a.m. on any
day; (3) opergting on Christmas; and (4) selling alcoholic beverages at any time that the
store is closed to the public. Section 105.15 of the ABC Law requires all package liquor
stores to maiptain adequate books and records at the licensed location. As indicated
above, PTP will only operate the Wine Clubs during legal operating hours for package

tioh 105.14 of the ABC Law prohibits liquor stores from: (1) operating on
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store licensces
Moreover, all b

SLA Ru
advertising. Al
Club’s website

made by PTP
be no instance

and all sales of alcoholic beverages will occur only during such hours.
hoks and records will be kept at PTP’s New York State licensed location.

le §99.2 prohibits retailers from engaging in any deceptive or misleading
s indicated above, for all New York State orders, the respective Wine
through which the order is placed will clearly state that the sale will be
well as identify its license number and store address. As such, there will
f deceptive or misleading advertising. :

Section|111 of the Alcoholic Beverage Cbntrol Law states that a license “...shall

not be transfe

only to the person therein spe

emises...it shall be available
PTP: (i) will be setting the

rable to any other petson or to any other pr
cified .. ..” As set forth above,

applicable pricgs for all alcoholic beverages offered for sale in New York on each Wine

Club website;
club website i
wines on the
sales of wine;

sale of alcoholic beverages with any other party,

or any of the
in PTP’s alc

contractually b
profits, setting
such, there wil

Section

sell alcoholic

it) will be the party sefecting which wine will be offered for each wine
New York; (iii) will be the party marketing and advertising the selected
ne club websites for New York; (iv) will be collecting all monies for such
d (v) will not be sharing any percentage of gross or net profit from the
including but not limited to Global Wine
ine Club trademark owners. As such, no other party will have an interest
olic beverage license. PTP is an independent operator and is not
ound to any other party with respect to sharing alcoholic beverage sales
prices or carrying any particular brand of alcoholic beverage product. As
be no availing of PTP’s license by any third party.

100.1 of the Alcoholic Beverage Control Law states that no person shall
beverages in New York without obtaining the appropriate license.

Considering the foregoing, it is evident that PTP will be the only party selling alcoholic

beverages in I

have an intere

Temporary Rs
alcoholic beve
appropriate lic

Conclusion:

PTP i
aforementione
applicable W]

lew York State via the aforementioned Wine Clubs. No other party will
st in any such sales, As PTP is currently operating pursuant to a 90 Day
Mail Permit and anticipates teceiving final approval of its permanent
rage license application in the very near future, it has properly obtained the
ensing to engage in the foregoing method of operafion.

s in no way a “passive participant” in the sale of wine through the
4 Wine Clubs. PTP will hold the limited trademark right to use each of the
ne Club names in New York State and will contract directly with the

respective irag
New York St

regular wine ¢lub purchases
licensed package store or at 1
regular just-in-time delivery o
beverages will be received by

any portion of

lemark owners for such right. PTP alone chooses the products to be sold in

e and sets the applicable pricing for all such product. The inventory for all
will derive directly from PTP’s stock on hand (either at its -
he public warchouse space it icases) and there will be no
f same. All monies obtained from the sale of alcoholic
PTP and deposited in its bank account. PTP will not share

its profits from alcoholic beverage sales with any other party. Finally, PTP
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will maintain a
products availa

For the
Commissioners

RDS/vir

Ce: KemiO
Jacquel

bona fide package store which will have a diversity of wine and spirits
ble for purchase.

foregoing reasons, we respectfully request that the Full Board of
provide its approval of PTP’s proposed method of operation.

Very Truly Yours,

SKENE LAW FIRM, PC

Robert D. Skene, Esq.

By:

'Brien, CEO (Via email only)
ne Held, Secretary to the Authority (Via email only)




