
NEW YORK STATE LIQUOR AUTHORITY 
FULL BOARD AGENDA 

MEETING OF JANUARY 27, 2015 
REFERRED FROM: COUNSEL'S OFFICE 

2015-00175C (OVER) 	 REASON FOR REFERRAL 
2015-00266K 	 REQUEST FOR DIRECTON 

SIGNAGE AND ADVERTISING 

(PROPOSED RULE) 

The Members of the Authority at their regular meeting held at the Zone I New York City 
office on JANUARY 27, 2015 determined: 

Item carried over to 2/10/2015 

The Members of the Authority at their regular meeting held at the Zone I New York City 
office on FEBRUARY 10, 2015 determined: 



For Depai'Men! of Sort 	Only 

Notice of Proposed Rule Making 1(1110r Aothurilv mm., 

[x] Approval has been granted by Executive Chamber to propose this rule making 
[ ] This rule making does not require Executive Chamber approval. 

NOTE: Typing and submission instructions are at the end of Ills form Please be sure to COMPLETE ALL ITEMS Incomplete 
forms will be cause for rejection of this notice 

t A Proposed action 
Amendment of 	Part 83 3 NYCRR Ti Be 9  

Amendment of 	Part 86.2 	 Title 9 
 

NYCRR 

Amendment of 	Part 86.3 	 Title 9 
 

	

Title 9 	

NYCRR 

Amendment of 	Part 86.4  

	

Title 9 	

NYCRR 

Amendment of 	Part 86.5 

	

9 	

NYCRR 

Title Amendment of 	Part 86.6 	 NYCRR 

B [ 	This is a consensus rule making A statement is attached setting forth the agency's determination that no 
person is likely to object to the rule as written [SAPA §202(1 )(S)W) 

C [ 	This rule was previously proposed as a consensus rule making under I D No 	  
Attached is a brief description of the objection that causedhs causing the prior notice to be withdrawn 
[SAPA §202(1)(e)] 

D 	] This rule is proposed pursuant to [SAPA §207(3)J 5-Year Review of Existing Rules (see also item 16i 

2 Statutory authority under which the ride is proposed.  

SAPA Sec. 201, ABCL Sec. 101(11(c). ABCL Sec. 105(7) 

3 Subject of the rule' 

Signage. Services and Gifts to Retailers 

4. Purpose of the rule: 

To enact business friendly amendments; eliminate interior sign restrytions; and increase annual dollar immr6 for 
adveitising. 

5 &Mac hearings (check box and complete as applicable) 

[ ] A public hearing is not scheduled (SKIP ro Em 8) 

[)4 A public hearing is required by law ands scheduled below (Note first hearing date must be at !east 45 
days after publication of this notice unless a different time is specified in statute I 

A public hearing is not required by law but is scheduled below 



NOTICE OF PROPOSED RULE MAKING (Rey. 1113) 

Time 	 Date LOCUriCt7 

0:0G am 03710/2015 	 317 Lerox Avenue Now YUrK 

6. Interpreter services (check on:y it a public hearing is scheduled) 

[xi Interpreter services will be made available to hearing impaired persons at no charge coon written reo Les! 
to the agency contact designated in this notice 

7 Accessibility (check appropriate box Only if a public hear ng 	scheduled) 

[x] All public hearings have been scheduled at places reasonably accessible to persons with a mobil 'y 
mpairment 

11 Attached is a list of pub! c nearing locations Mat are not reasonably accessible to persons w I^ a mobility 
impairment An explanation is submittec regarding d ligent efforts made to provide accessibie hearing 
sites 

8 Terms of Tele (SELECT ONE SECTION) 

A [x] The full text of the rule is attached because it does not exceed 2 030 words 

A summary of the rule is attached because the full text of the -ale exceeds 2.000 words 

[ [ Full text s posted at the following State website 

[ 	Full text is not posted on a State website 

[ 	Full text is not posted on a State website this is a consensus rule o' a rule defined in SAPA § 102 
(2ya)(11) 

C El Pursuant to SAPA §202(7)(b), the agency eiects to print a descriptio^ of the subject purpose and 
substance of the rule as del red in SAPA §102(2);a1(ii) (Rate Making) 

9 The text of the rule and any required statements and analyses (nay be ()blamed from 

Agency contact 

Agency Name 

Office address 

elephant: 

Paul Karamanol, Senior Attorney 

Stale L quor Authority 

80 South Swan Street, Suite 900 

Albany. NY 12210 

(5181474-3114 

 

L oil Paulknrnm•uiotrsicnygov 

10 Submit data. views or arguments to (complete on y if different than previous,y named agency contact) 

Agency contact 

Agency Hanle 

Office address 

Telephone Emhel 
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NOTICE OF PROPOSED RULE MAKING (Rev. 1113) 

11 Public comment will be received until 

[ 	45 days after publication of this notice (MINIMUM public comment period when full text is attached 
because it does not exceed 2000 words or full text of rule has been oosted on a State web site or the rule 
is a consensus rule or a ru e defined under SAPA §102(2)fall ] Rate Making]) 

60 days after publication of this notce (MINIMUM public comment period when full text is not attached 
or full text is rot posted on a State web sale or the rule ,s not a consensus rule or a rule defined under 
SARA §102[2][a][e] [Rate Making] 

5 days after the last scheculed public hear rig required by statute (MINIMUM with required hear.ng) This 
box may not be checked and the miomum 60-day comment period applies if  full text is not attached or 
text is not posted on a State web site or the rule is not a consensus rule or a rule defined under SAPA 
§102[2][a][e] (Rale Making]) 

[1 Other (specify) 

12 A prior emergency rule making for this action was previously publisned in !he 
issue of the Register. I D No 

13 Expiration date (check only if applicable) 

1 I This proposal w.II not expire in 365 days because it is 'or a rate making' as defined in SAPA §102 
(2 gat(n) 

14 Additional mailer required by statute 

[ 	Yes (include below material required by statute) 

[x] No additional material required by statute 

15 Regulatory Agenda (See SAPA §202-d[t ]): 

j This rule was a Regulatory Agenda tem for this agency in !he follow•ng ssue of the State Register 

] ] This rule was not under consideration at lie time this agency submitted its Regulatory Agenda tor 
publication in the Register 

[R] Not applicable 

16 Review of Existing Rules (ALL ATTACHMENTS MUST BE 2 DOD WORDS OR LESS ,  
iule is proposed pursuant to SAPA §2C; uteri 10 anal est (check at:tor:cable bcAest 

[1 Attached is a statement setting forth a reasoned tust, ficaton for modilicat,on of the rule Where 
app•opriate include a discussion of the degree to which urges n technology ecororrt conditions or 
other factors in the area affected by the rue necessitate changes in the rule 

f1 Attached is an assessment of public comments received by the agency in response to its puol cation of 
a list of rules to be reviewed 

11 An assessment of public comments is not attached because no comments were received 

Not applicable 
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NOTICE OF PROPOSED RULE MAKING (Roy. ND) 	 PAGES Or 5 

17 Regulatory Impact Statement (RIS) 
(SELECT AND COMPLETE ONE. ALL ATTACHMENTS MUS1 BE 2 "..)00 WORDS OR LESS EXCLUDING SUMMAR'ES 
OF STUDIES REPORTS OR ANALYSES (Needs and Benefits]) 

A The attached RIS contains 

['4 The lull text of the RIS 

t1 A summary of the RIS.  

[] A consolidated RIS because this rule is ore of a series of closely related and simultaneously proPoSed 
rules or is virtually identical to rules proposed during the same year 

B A RIS is not attached, because this rule is 

[ 	subject to a consol.datec RIS punted In the Register under I D No 

issue date 

[ ] exempt as defined in SAPA §102(2)(a)(1) [Rate Making! 

[ ] exempt as defined in SAPA §102(11) [Consensus Rule MaKing] 

C [ ] A statement is attached claiming exemption pursuant to SAPA § 202.a (technical amendment) 

18 Regulatory Flexibility Analysis (RFA) for small businesses and local governments 
(SELECT AND COMPLE1 E ONE ALL AT TAU.IimLNTS MUST BE 2 000 WORDS OR LESSI 

A The attached RFA contains 

[x] The full text of the RFA 

[ ] A summary of the RFA 

[ 	A consolidated REA. because this rule is one of a series of closely related rules 

B [] A statement is attached explaining why a RFA .s not required This statement is in scanner format and 
explains the agency's finding that the rule will not impose any adverse economic impact or reporting 
recordkeeping or other compliance requirements on small businesses or local governments and the 
reason(s) upon which the finding was made. including any measures used to determine that the rule will 
not impose such adverse economic impacts or compliance requirements 

C A REA is not attached. because this rule 

El is subject to a consolidated REA printec in the Register under I D No 

issue date 

[] is exempt. as defined in SAPA §102(2)(a)tir) [Rate Making] 

ti is exempt, as defined in SAPA §102(11) [Consensus Rule Making' 

19 Rural Area Flexibility Analysis (RAFA) 

ISELEC1 AND COMPLETE ONE. ALL ATTACHMENTS MUS I BE 2 000 WORDS OR LESS; 

A The attached RAFA contains 

[x] The fu I text of the RAFA 

] A summary of the RAFA 

[ ] A consolidated RAFA because this rule is one of a ser es of cbsery related 'ules 

B [] A statement is attached explaining why a RAFA rs not requued This statement is in scanner format and 
explains the agency's finding that the rule will not impose any adverse mPact on rural areas or reporting 
recordkeeping or other compliance requirements on public or private entities in rural areas and !ne 
reason(s) upon which the finding was made including what measures were used to oetermine that the 
rule will not impose such adverse impact or compliance requirements 

C A RAFA is not attached, because this rule 

[ 	Is subject lo a consolidated RAFA printed , n the .Register under : D No 
issue date 

[ ] !s exempt. as defined in SAPA §102(2)(a)(11) [Rate Mak.ng) 
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[ 1 is exeMpt, as defined in SAPA §102(11) !Consensus Rule Making] 

20 Job Impact Statement (JIS) 
ISELEC1 AND COMPLETE ONE ALL ATTACHMENT S MUST BE 2 000 WORDS OR LESS) 

A The attached JIS contains. 

[ 	rhe full text of the JIS 

A summary of the MS 

[1 A consolidated JIS because th s rule is one o' a series of close y re aled rules 

8 [xi A statement is attached explaining why a J•S is not required 1 its statement is in scanner format and 
explains the agency's finding that the rule wilt not have a substantial adverse impact on lobs and 
employment opporlunil es (as apparent from its nature and purpose) and explains the agency s f ndiny 
that the rule will have a positive impact or 10 impact on Jobs and employment opportunities except when 
it is evident from the subject matter of the rule that it could only nave a postwe impact or no impact on 
jobs and employment opportunities. the statement shall include a summary of the information and 
methodology underlying that determination 

[1 A JIS/Request for Assistance [SAPA §201-a(2)(c)[ is attached 

C A MS is not attached, because this rule 

[ 1 is subject to a consolidated JIS printed in the Renislei under I D No 
issue date 

[ 1 is exempt as def.ned in SAPA §' 02[2)(a[(r) [Rate Making] 

[ 1 is proposed by the State Comptroller or Attorney General 

AGENCY CERTIFICATION (To be completed by the person who PREPARED the notice.) 

I have reviewed this form and the information submitted with it The information contained in this notice is corect to 
the best of my knowledge 

have reviewed Article 2 of SAPA and Parts 260 through 263 of 19 NYCRR. and I hereby certify that this notice 
comp) es with all applicable provisions 

Name Paul Kararnanu 

Address 80 South Swan Street, Suite 900, A bany. NY 12210 

lereprwrie 15113) 474 3114 

Dare 11/1012014 

Mg.43:af; 

E Mail padl kararnanolry sir) ny goy 

Please read before submitting this notice: 

1 Except for this form itself. all text must be typed in the prescribed format as described in the Department 
of State's Register procedures manual. Rule Making in New Yolk 

2 Rule making notices with any necessary attachments should be e-filed via the Department of State 
weosite. 
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I(h) All of the dollar limitations contained in sections 83 1 through 56 6 
will he adjusted annually by a cost adjustment Factor. equal to the percent-
age change in the Boreal; or Labor Statistics, Consumer Price Index By 
usurp the cost adjustment lacrin. it is intended that the dollar Iowa:dons 
sr I. remain identical in the dollar initiations established and adiusted an- 
riddlly by the Director. Federal 8LIr‘r:111 of Alcohol. [FY:hll:CO & IL:rem-rm. 
and described in 27 Code ol Federal Regulations. Part 6 5? 

861 Product displays 
id) A preduct display means any sit me racks. bins. barrels casks. slick 

mg and the like. from which alcoholic becerages are display ad ans. saki.  
and %cinch hears conspicuous and prommert advciusing matte: 

Os} A manufacturer or wholesaler may give. rein. loan Or add product 
drsplays to a retail licensee 1 he total value ol all product &splays 
furnished by a manufacturer or wholesaler under this section may trill 
exceed SI Ij1410 per brand. [or such other dollar limitation as may he 
established pursuant to section 56 2(h) of (his 	• m use at ins one mine 
In am one recid establishment 1 he sa:/re of a product Jr:splay is the actual 
cosi to the manclattarer or wholesale licensee who 1111t1A) pirchased 

ranspenauon and nisi:tr.:mon costs are excluded. Pon limn of it mu,lat 
it Teo', sir a retailer not fist oroillsoiled upon the pun Ihisv nl sniPL aeNW I 

pr .hiler.r For noHoi 	ol the dtvilot 
u. Alairritact.:ers and who 	may not pool ore, mbuie their dor!ar 

[and:mons in order to pros ide ,t reuuleia product displas salued 	CM.0 
it streh dollar limitation 

s64 Inside signs 
) inside signs include such things as posters. pldearLls, designs. 

:sic lancet devices. rec(ddi dispions and window decorations which bear 
ads ern:sing matter, and have no secondary value and are of %trine let the 
rattler only as advemsing 

Ord A manuracturer or wholesaler may furnish, give, rent, loan or sell 
insists: sIgns to a retailer, provided that (I) the inside sign skill he used only 
in Me ssindows or nine: internal portions of the retort establishment. and 
[I.) tire MaralialtUrirr or sr holcsaler may not directly or indirectly r;,, or 
smile the retailer for dispia> 	the inside sign or forany expense

identd. 10 	OTICTAUOT: ,ie 
rth s Retailer Abatis:rip specialties 

1.11 .5 retailer adserns,ng specndry is an item which heirs ;1(hr:ins:Jig 
Mailer :Ind :S primarily caluable to the retailer as point ol sale adyernsing, 
but winch has some secondary value to the retailer in 1:011/10:I10/1 kWh the 
OperAn011 of the business. Examples or retailer advertising specialties 
include trays, coasters, mats. MOW cards, meal checks. paper nark.ns. 
loam scrapers, thermometers. clocks. shirts, hots 1./SUr.% Mid alcntlars 

lie nytnalacturer or wholesaler 'nay add the name or address of the 
retailer to :he retailer ads enistng Speelahy 

'pit The ton, saluc ol dll retailer ache:using specialties furnished by 
insmilittidder or o holesa[er to a retailer may not esteare S[ S u  quit per hdand. 

other dollar limit:mon ms nay he established plirSLI.1111 m ,:e1.11011 
gF 2(b) 0! 	Par:,; In any one calendar year per rclad estabhshment I he 
cairn: ct 	retarlet ache: using specialty is the actual cost ol that 11,:011,1 
11111111:1,Itir,rr or wholesaler M. h0 M111:111> purchased ti Transportation and 
installation costs are excluded 

del Manufacturers and wholesalers may not pool cr combine their dollar 
linniations in order to provide a retailer with retailer adverniong special-
nes calued in excess of such dollar limitation 

Sri n Consumer atliethSIng specialties 
tat:\ 0./Pirr.er adsensmp Spet.lah) is an item winch hears achcorsing 

inirder and Mitch is designed tor uneondroonal chstrihandn Pd the retailer  
id the general pn 	samples of consumer ady ertising •pecialnes 
Int Lide ashtrays. bottle or can openers, cork screws. shopping baps. 

printed recipes. pamphlets cards. leaflets. hinters. postcards 
,g/u ,  ices. lours and penehs 

rtb i A minuflactrae: or sclwresaler may Ltrnish, ince or sell cansamer 
at/cern:sing speelalaeS ni on-preln1SC S retail licensees and Oil premises 
bee: licensees The only consumer advertising specialties which may be 
tarnisbed. given or sold to oll: preintses retail liquor or wine licensees are 
recipe books and matchbooks, which cannot contain the name or address 
of the retail licensee j 

[he retail licensee may not he paid or credited in any manner, 
or indirectly, flor the distribution of consumer ads ertising 

specialties 
IJ4 i i here is no Immation on the amount or sal CC 01 i.011S111»trr 

specialties %%hid: nr4 	gicen to any retail licensee 

/}n of proposed rule and any required statements and analyses may be 
obtained from: Paul ICtran1:1110:. Senior Attorney. State Liquor Auth000.. 
Mr loan Swan Street. State 9011. Albany. NY 12210, t :Si 4;4- /114, 
vinarl parr. karamanol[a sit try gut 

Data, vienw or argument'.  may be submitted to: Same as chose.  
Paoli( comment will be received until: rive days after the last scheduled 
pub,/ c hearing.  

Regulatory Impact Statement 
Statutory alnhOilly 
1 hese proposed regulations concerning permissible adcci using 

signagc and se:sir:es or gifts RI retailers tire bong issued by the Slate I.:-
gum Author its and will appear as amendments to Pans 83 7.  56 2 St 
564. 86 5 and x66 0l Title 9 of the New York Codes. Roles and 
Rceulations 

these regslations arc issued pursaant to the itillorsing 
NIcolitilre Iles crude Control Law sect on 10 lt !ALL se h:,11 authongcs 

the lure isear whomy to delCrtn:,10 al ‘‘h.11 prim an> grit 07 ser‘ke 
pros Fried to a Ietader is intended to Influence the retailer :0 purehace the 
ai,olieli/ :Yescrapes of a gis en manulatturer or ss holesaler.  

Alcoholic Ilene age COntrtd LOX set 11011 1115171. which authondes ibc 
Static I NOM' AulhOrlly to approse Or kil!“IpprilVC any Inherits:rig sign 

printed. painted, electric or OtherWISC till the eiderior oi interim ul 
any roar! id/ mei:rises licensee. 

State Adintrustratlye Procedure Act section 201. which authorrdes al: 
agences to adopt by rule aitlitional procedures riot inc onsictent 
slat .le 

I ,2141.1.11tie tittle II 	r: 
h...1111.11g the plIbl!t_ p0:10. ..:11dCr1111111111g, OI theLO7Cla '.In crape 

011;r01 I.uw t 	e more business trien,11s where possible 	as ma..17r. 
m:: 'au s talc Ness 5 Orr, State I aV. Res istmt Contntission ni their 211..1.) 
Iteptirl on the Slcoholic (leverage C O'llrOI I as and its Administration 
rchtch Inlillt1Cd recommendations ol 'supporting economic :l..1‘1111 
dere/Jinni:nu and the dine', tileuhutia belt:Hip prodinition industries and 
lis tourism and recreation industry 	provided Mat such 4Cilt OW, dr IILT! 
Lama tut rsgh the primary regulatory ohjec uses ol [promoting the health 
welrarc arid saki) of the people of ilie state. and promoung temperance 
the consumption of alcoholic hescrapes 1 Along those lines. a recent 
legisLitisc eliiinge ptut torn ellect the recommendations al the Law NetI-
s:on Commission s situ Chap 406 of the Lassa cd 21)14 The policy uncle:pin 
rings  or the Alcoholic Recemge C °mod Law 1...511CV) Ease Sea: 
updated to tut lude supporting. \clic% possible. the economist des vlopment 
and /oh Opp.0.711/1111CNIO: Ness Pork resrdccts when making decrsions re 
haled 10 the regulation of alcoholtc heserages 

In acs (rent the I at\ Rt..61N1011 Commission recommendations that tires,: 
regulatory proposa:s mere convened. to he used by the State I Ith.10: 
Authornv to promote economic growth :111‘1 /Oh OppOrt1.1n11/CS ill: Nest 
York In Itheraliging advertising and signage resin, lions un ilt.Cnsed 
premises, and inereasing annual per brand dollar limitations for cent in 
ads erlISIng 	prt//11011011 materials 10 ati)11Nr kir mllation sines die ring, 
nal enactment sit Pans 56 3 tprodact displays) and Istr 5 Iretat:er arlseras 
mg Spetl,d1/Cs), therehar trilnlrlIrifing se 	rail 01.1.1dated and 
regulatory restri, non. tor alcoholic bescrajtc inamilactuiers 	ItiR,.11C“. 
Anil mat Acwlu agencies alike 

Needs arci bereft. 
['hese r egulator, proposals wiii help mode:nide orinninstration or IS 

.53C1. in keeping with the new public polio godls o sopporting est,  
nutria k,:u 'PO th And 11.:I.1 des Cinpnlirrn by liheralixing utrIOLIS ads 1::.1,,ng and 

signage 6:stratums on licensed premises. specifically authorizing drgital 
signs !or the hod time, and increasing annual per hrund dollar limitations 
ICI: reliant adceitising and promotional materials to match the intlatuar 
adjuJied nwnnens thin the iiicohnik bey crags: industry in New Yorks L.11 
rends operating wilt 

osts 
i here will bs.ritladchtional costs to rep:ate:I pa flies (a to Racal go 

mead. . IA/Lilting nom these proposals itt an eller: ic comp!) rs 	nit 
Onsin,:er hit C :ode\ cost of hying adjustments required piirS.L.1111.1: 

S6 2 the Stale : Hutu Authority has AI cad, been ad c 'sing 	sirs 
membersmen•(t 	d 	1.1:!.1/C Ihe increased per himird Jor:a: ;11Tilla:on:.. as H•LII,11:01,  
dd.] 	 s 13 :truth %erbal ads tie et open Int:CUTS. Auld wantral 
ads IC:, m Ihk:!0:11) of a website posting ol proposed rule amendments airai 
as part of an orerall elTort to pros ide int/anon achosted numbers to the 
industry in a transparent and business triendly marine] As a :exult, the 
alcoholic hescrape industry in New York has already been operating scilh 
an el/leyWe 531/0 per brand per year 11111110n plOdULI displays and a 521)11 
per brand per year limit on retailer tithernsing specialties lor sonic. lime 
Due to the those there wit, he nn added costs let the State I. iquor 
ris. to iegurated parties or to local gos vriiments as a res-il of thc 
implementaraiii it ilia proposed nileanlinelnellIS 

Local goy eminent mandates 
Nine 1 rical gill eminent% arc no: ins oh ed in the inan..lacture, 

won c: retail sale ot alcoholic heserages in the marketing of :am 	r 
oLlii not lie impacted by tiro proposed rule an:endnzrls  

Papc nw ark 
the pwro•ell u tale amendments impose no Hey/ lecoiclkeeping it repo' 6 

mg tegillitincIIIN et I/K.41,11-y InenlherS 
I)11pIlLiitutn 
the federal Alcohol and lobacco las and hide (Surma riles no len 

10 
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ger draw a distinction between point of sale advertising that either dues or 
does not have a secondary use for the retailer, and there is no longer any 
annual dollar limitations for either under the federal titles I o New York. 
set era tnedustrs members have cautioned the Authority that they would 
prettm to see the annual dollar linututions for retailer adternsing special-
ees code et ed to match the currently enforced Inflation adjusted numbers of 

520(1 per briind per year and that :hes would he reluctant to see the New 
York dollar linmaeions done away with entirely to match the federal eales 
With regard to product displays. the Alcohol and Tobacco 'fax and I rude 
Bureau rules also cups spending at 5300 per brand per year pet reholet, 
except that manufaittlrerS and wholesalers have the obeli!),  under federal 
rules to combine their annual dollar amounts for &Eleven( brands to exceed 
the annual 8300 limitation. New York has never allowed this and does not 
mollusc to do so sea the instant proposed amendments 

Ahcemutives/federal standards 
As noted above, the State Liquor Authorily could have chosen to 

propose removal of the dollar lion:a:ions on retailer advertesrig pet:mines 
altogether to match the federal rules on point but. after consulung with 
careers mddstry representatives, chose to propose matching the ;nehmen 
adjusted numbers cur:lenity being utilized by the indusery.  

Comp:le:tee schedule 
The period of time the industry will require to citable compleance is 

1:kely to be negligible as they are already likely in compliance wIth sev-
eral of the proposals. The Suite Liquor Authority expects to he compliant 
immediately upon adoption 

negulatory Flexibility Analysis 
Effect of rule: 
The proposed amendments to Paths 83:3, 86.2. 86.3, 86 4, 86.5, and 

86 6 would affect appoximately all 3000 wholesalers. manutlictur cis. and 
marketing permit holders and tens of thousands of on and off-pi emeses 
retailers currently licensed or permuted by the State Liquor Authority 

Compleance requirements 
The proposed rule amendments would not impose any additional 

compliance requirements on small businesses or local governmenis 
Professional sere ices 
No new professional services would be needed to comply with the 

proposed rule amendments 
Compliance costs 
The proposed rule amendments would MIT I nipuse any initial capital 

costs or continuing compliance costs for regulated businesses LIT local 
got:ernments 

Economic and technological leasibelity. 
Compliance with the proposed tole amendments by small businesses 

and local govern:pews would he economically and technically feasible 
because the amendments would not :moose any additional onmpliance 
requirements but would either relieve regulatory burdens on regulated 
businesses or conform ft:gala:Ions to current industry practices 

Nfinemezmg adverse Anpace 
Since the proposed bile amendments would either relieve regulatory 

burdens on regulated businesses by liberalizing signyge restrictions and 
owl-eels:nu annual per bland dollar eirmtanons on tither using materials or 
Merely conform regulations to current Industry praetwes, there is expected 
to be nu adverse impact to regulated small businesses It is anticipated that 
the ride amendments would base nu impact on local got enunenes 

Small business and local government participation 
Comments on the proposed Jule amendments were sober eel lion] all ef-

fected segments of the endustry with generally fa arable comments meitid-
2tg from the executives of the three retail package store assoceations to 
New York who were unanimously in fat or of the proposed amendments 
the Authority did not engage with any local governments because' is 

anceipated that :he proposed amendments wore d have no impact on local 
governments 

Rural A red Flexibility ,4nalysa's 
Types and estimated numbers of rural areas. 
the proposed amendments to 9 N.Y C.R.R.Parts 83 3, 862, 86.3, 8h.4, 

86 5. and 86.6 would a fleet businesses throughout the state. 
Reporting. recordkce ping and other compliance requiremeiits, arW 

professional sermees: 
The proposed rule amendments would not impose any additional 

compliance requirements on small businesses or local governments No 
new professional sect tees would he needed to comply with the peoposed 
rule amendments 

Costs 
1 he proposed rule amendments would nor impose soy inioal eapetai 

costs or continuing compliance costs for regulated businesses or local 
got ernmetits 

Mlnimizing ads erse impact 
Since the proposed rule amendments wreak] either relieve regulator) 

burdens On regulated businesses by iiheralirtng signage Fr:selections and  

increasing annual pee brand dollar limitations on advertising materia.s or 
merely conform regulations to current industry practices, thew is expected 
to be no adyeise impact to rural areas 

Rum: arca partimpation 
Anwing the businesses ring would be poseds ely affected by the proposed 

amendments world he bars, restaurants and package stores he rural areas 
Autlioney stair shared the proposed rule amendments with ail elfccied 
segments of the is du 	with generally latorable commenes necludeng 
Iron) the OSCTTLITI‘ITS Or the three retail package store dssoclateons tn. New 
's Birk stem weic unanimously io favor of the proposed amendments. Rural 
area businesses well be afforded the opportunity to directly participate in 
public hearings regarding the proposed amendments era webeast grunt o-
ther of the Awhole:Ms upstate offices in Albany or Buffalo 

Joh Impact Statement 
The proposed amendmenes to 9 N Y C. R R Parts 83 3. 86.2. 86 3 86 4. 
86 5, and 86 6 would r eve regulatory burdens on regultieed businesses 
by libeialleing signagc restrictions and owlet:wing annual per brand dollar 
lithetabons on :1dt:crewing materials or cordorm existing rcgulattons to dui- -
rent mr11.‘irs pr aclic es As a result. the proposed amendments a. di pc: 
base an adserse impact on jobs or employment opportunities Because 
.s es ideirl Leah the native of the proposed amendment, than they will hate 
no impact on robs or employment opportunefies. no further steps were 
needed to ascertain those filets and none were taken by the Authority Ae-
cordingb. a Joh impact ointment is not !equated I many or the purposed 
amendments and none has hecn prepared.  

Long Island Power Authority 

PROPOSED RULE MAKING 

HEARING(S) SCHEDULED 

Provisions of LIPA's Tariff for Adjustment lo Rates and 
Changes of Service Classifications 

I.D. No. I.PA -02- 15-011006-P 

PURSUANT '1(3'1111r PROVISIONS OF '1'1111 St to Administrative Pro 
eedice Act. NO l'IC le is hereby gisen of the follow ing  proposed brie 

Proposed Action: The Long Island Power Author dy ("CPA.' I :s 
dons:JO-mg a proposal o modify as Tariff foe illectut: Siert ice e"'lar,f7 
to update dcbsery charges. authorize Iceonethanor of energy efith,enst 
f CS CTILICS, and introduce a resenue decoupling mechanism 
Statutory authority: Public Authorities Law. section 1020-lir; aid eat 

Subject: 1)10‘ !SOTS of 1.1PA's (aril( for atheism:1er.! to noes and changes 
of sect-ice classifications .  

Purpose: I o modify and add to the larlff in order io implement retenue-
neuertil changes wintered to mainfiun the 3-year I IPA rate freeze 

Public hearingts) will be held at: 10.00 a.m., March 4, 2015 at 11 Lee 
Dennison Bldg, 100 Veterans Memorial Hwy., Hauppauge, NY: and 2.00 
p m . Mardi 4, 21115 at 333 Earle Osinglon Blvd .4111E1 L nitinthrle. NY 

Interpreter Service: Interpreter services is dl he !node at ailithie io bearing 
Irr:polred persons. tit no charge. upon SN Ilium request submitted SS:Ill:II I ea -

SUISIble I:111e prior fir ihe scheduled public hearing the written request 
must he addles:ice to the :Tetley repo:semi:Ilse designated in the paritgtaple 
helots 
Accenihility: All public hearengs have been scheduled a: places reason-
ably: 4cm'syibic to persons with a mobility impamment 

Substance of proposed rule; The Long Island Power At.thoritt ("the 
Authority-) Staff proposes to modify the 1f arli lor I:let:tree SCIT,  tee 

ellective April 1, 2015 to: (I) update Delivery Charges consis 
lent with the approved LIPA budget for 2016, (21 authorize the meowIli:1-
MM of revenue to be recovered through the Energy Efficiency Cash 
Keens cry Rate. and 01,1Mo/hied a Revenue Decoording NICChallTST11 

I he :OTTO% Cll I IPA budge' fin 2015 incorporates a ILA ITT Of !CS CT:, 

that assumes no increase in rates, other !ban changes to the Posser Supply 
Charge !also known as the Fuel and Purchased Power ( 	:Adjustment 
As presented in the budget, howeteh a number of reyenue-ncoral changes 
ire required m ertend the rate freeze hoe 20 	;deg!, the conwxments of the 
rates with then underlying costs. and bring the Tariff attire into Pre s‘ Oh 
Public Sers ice C oennussion policies fur the regulated. investor-uw :red 
utilmes Drew: proposed changes w :II not materially change the rates pawl 
by customers in the aggregate for delivery serAce The Power Supply 
Charge still canonic lu Ilticivate with market conditions 

11 
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auditor apply procedures to verily the accuracy and completeness of the 
capital assets schedule. In addition, for the 2% getnnensation incieate, 
each prat hie: will be recra:red to submit an attestation. signed Ity nienthers 
ol the board or directors, statIng how the presider skIll distrdmie the Jost: 
care 0dclinical compensation payments :o 	employees 

indirsitiri2 Ada crse 
Slice certatr or lie methodology charges in these :dm:nth:Icon, are 

requ,red by CMS. 0I'M 1)1) and 0011 did not consider u tdlterilatiscs. 
bet aids: art alternaita es would not be in comphance x ith recently 
art walated CMS policy and requirements The potential litss et lederal 
::ids dull could result From nun-compliance would Iniac had Lir more 
scrimis consequences to pros iders than the minor decrease in annual 
reimbursement :an day habilitation capital costs that may result Item these 
;hangs" 

For the 2% eompcnsaiion increase. there us no adverse contemn: impact 
on meanders Each provider will need to submit an attestation, signed by 
Enciphers of the board tindrrec tors, staling how the proaider will distribute 
the &reel care and clinical compensation paynterts hi its employees 
I low es er. the attestation is retpttresl by the er.a:ted budget and is needed 
to ensure that the compensation !tierce set are used :or den ottended 

rttrPosc 
fhe Department has also ',tainted and considered the itristeas hes for 

nommizing ads erse economic impael as suggested :n section 202-h1 I) 
the Stunt: Administrattac Procedure Act The Department dciernunctl that 
the ret Ismn lu reunbursenient proposed in this amendment is Pic most 
nphunul approach to instmorug the necessary change in rate methodology 
‘chile minimuing any asla.erse Impact on providers 

Rural Area Penn:tot:1ton 
Particmation of public and private interests in rural areas 011\101) and 

0011 met with representatiy es of pros iders to discuss the 551 onset 
shanges m the new methodology tineludtng provider concerns: on .114 
2 :, August 18. and September 15 OPkADD and D011 met w 	repr esentg- 
ity es a! prosiders to discuss the La:1[0i e hanges on Oentlacr It. 2ttla end 
met asttla thent to discuss the 2 u compensation increase on 1)csember 13 
2414 The NYS t‘ssociatton of Community and /tendert:1;1i Age:nuts 

whieh represents sonic prosiders Ill rural areas, ay as 
me luded in these nicelings 

Revised Job Impart Statement 
A ;oh Impact statement is nut being submitted :Or dos emetgeney 

pwposed rultemuking 'because this Ink:making will no: base a subyttinnal 
adverse impact on Jobs or employment opportunities 

he emergency:proposed regulahons amend the rate setting methodol 
inty that was adopted ;n July 221):4 In sainformance with changes mandated 
lies l \ IS after July I. 2014 In Admen. the proposed regulamins change 
the methodologies flu: rites and lees For the affected programs to pro; ale 
:oolong to support. a lanualA I. 2015 2". salary increase and 	April I. 

s 2c. Increase lor (Meet support star.... as well as an April I 20:5 2 4 .: 
re,i,e for clinical soft or the affected restderthil aid den programs to 

funding to support 1111:SC nitre:1SC] 
All pros Wars am!! exper,ence on ineretse in funding as a result el the 

y hanges m the SSI olfset. hadget neutrality factor and 28a compensation 
increase ern these amendments Application of the changes m the methodol-
ogy for capital costs to day habilitation may result in lowet retinlitirsetnent 
per year, but full approved capital costs will be reimbursed user the 25 
year deprectation pc nod 

the amendments are there10e expected to have no signille.int atlyersi.-
rinpitei on Jobs and employment opportunities with prosiders 

ilide‘Amerrt af Public Comment 
I he agency recetaed no public C:unment 

State Liquor Authority 

PROPOSED RULE MAKING 

HEARING(S) SCHEDULED 

Signage. Sera ices and Gills to Kt:Jailers 

I.D. 	LQR-02 5 1101162 p 

Pt RS) ANT TO 11111 PROV1S11 	OF WE Sute ltIministratty c I 
urdo:e Ae I. 180TlY 11 a herchs green of the hallowing proposed rule 

Proposed Action: Amendment of set 11011$ 83 3. 86 _2 .86 3, 86 4, att, 5 and 
866 of title 9 N Y(i1R 

Statutory authority: Alcoholic Bev erage Control Law, sections 1111i I Het 
arid Wfir I 

Subject: Signage. Stn IceS and G:Rs itt Retailers. 

Purpose: :in enact business friendly innendinerds. limn to interior sign 
restricnons. and Increase annual dollar limits Ian adaenismy 

Public hearinglOwill he held ate 10 110 a m . Al.in II 10. 21115 at Skge I 

01111 	3111111115 	11 1,811118  Asc - Ness 
Interpreter Senn e: 1111Crprelit SCr‘CV, 	he mode watlable le Fear :.e 
inns,' red persons at no charge, upon sande:, request subnotted aschtn red 
sonable time prior to the scheduled public hearing the ...river rCt.1111 /4:,.. 
111l1,4 t)t: addressed it,  the agency represent to.e designated ui the paragraph 
helusv 

Acton/bib/yr All publw bearings lose been schedaled at places reason 
ably as sessilsle to persons with a mobility imptirment 

Text of proposed rule: fide 9, Subtitle 13, of the 011icial lompilation ul 
Cedes. Rules unit Regulations of the State of New York thiNTR11). is 
hereby amended to melude amendments to sestions 81 3, 86 2.86 3. 86 
865. and 866 as 

	86 2.8 
 

6 83 1 Intenor 
Signs nip he thspinyed in the ulterior o: 
I.:I premises licensed to sell alcoholic bet crags,  or at-. premises 

cons,.mption. 
Om premises ::sensed to sell Itquiu or tame :ur oil premises estrisurnp 

11011, or 
ICI in the window display sir such premises. prodded that 

I t Sneh signs do not haye a utility or secondaty use or suite aside 
irons thetr actual wherusIng value. Signs which Kist: a fluky or record 
ary use er sWue are covered by Part 86 of this subtitle 

121 Suite signs shall not contain 
( it ern statement. Illustration, design, lee ice or representation that 

is lake or intsleading 
t ut Any ,E,ItellICI11111,11 a disparaging of competitor.. priidid.:. 

any slow:molt desagn. dea ;se rdallei or it:preset-taut 77 NA 
01 ITILIC:Cnit or which is 	 iillerstse :e Ca; .0111 

111{1'11) .cod general' accepted standard id fitness and good taste. 
is i the sk olds 'hone. Dallied-  'Ma:co111 	aged in pert.: 

or phrases stiouitime these or Ny111:fly mous {Cr711, .,fliers the ducked 
sratrtts so dtherlised were in lact bottled ern hand under the lion:log u: 
Bond ALI 01 the t total States, 

it I the terms "double distilled-, "triple dtsttlled or ary stmilat 
tenth 

.1111 siateinent which rs inconsistent widi the labc: on the prod 
met 

ill :in) statement. design or des tee which represents or W hich 
tends to acme or gay e the rtnpression that the use cil the alcoholic 1)0 er 
age has smatise in therapeutic effects. 

(air ; ails statement el. or fetaCTICC it' price which ,s dceeptit c 
onsleatling tt: tends to lactic or mislead.  

cyst .1!1‘ IIILINIT.11!0!` NOIldl is 1101 dignifted. modest and in good 
taste. 

tylans scene in which is portrayed a Jill nr ohiests teu:b as ins,'. 
suggest'se nt the piesence of a child or in ails 111.:1111C7 portrays the Illsc• 
!less of a t told or contains the use ol Itgures or sy mhols which arc 
tradittonally assochited with children, 

I sell except as otherwtse prosides! in Ilan 56 of this Subhtle, any 
statement. design. des ice or represcmantm rel,ifing to any return! 
exchange or mane)-Pick guarantee, itiespeeine of truth or Ialsity, 

sot soy portrayal of an athlete or athletes or athletts evens  
sach 111.11111Cr as to unply that the consamptton of .deoholic best:rages 
trnprosesathictis prowess or physical stamina. or any portray at or sa.gges-
11011 that ,ithIctes recommend dnnktng alcohol is lies crags... 

I soul the name of or depiction al any biblical chhracters. 
sta i any re:eta:two by name or other identification to any relar1c1 

setting time products ads erised. 
Ice ! ans iitatement, design. deuce or representation of or relahrig 

to analyses, standards or teas trrespeettse of lalsos ssluth the Atithordy 
Boils to be likely to mislead the consumer 

X13) Such signs are not hung or chsplay;ed in a Howie:-  which obstructs a 
elear and Pallsittaa 	lie tnicnor of satti premises Irom the street 

tJt Sack sr fnis. at lien relating to altoholtc he' crapes. shat: no: exceed 
square 	lies 11 the 	Is made tip or two or noire ports, the arc.: 

ol cash part small tie !included when compoung the total ol square coshes 
the sign as a as !tote ltty tricrodse in tile 	 ,:g:i “Imp does  ne t 
emerd Rn old :he peruneter thereof shall not he • sladed if die ode o: 
arcs of s.,11 

at,  2 \ d‘c. [ ,,,,,e, and promotions geurndls 
Tai Set a011, 16 1 through and insladIng tr6 h 0l this Part deserhe tIv 

kinds tit ads ertistng and promotional materials chat marnitacturers tit 
wholesalers nay gwe sell or install in a licensed retail premises Lille, 
specifically stated otherwise. such scetinns apply both to on ,preinises and 
oil-premises Itee»sees 

9 



nemileiheint le(!gtilat(»Ii . 	Slate/nem 

Statutor) author ny: 

1 hese proposed regulations concerning pernitssihte 	crtising .gnage. and ser \ ices 01011S to retailer,: are 

being issued H the Slate Liquor Authorit 	Ind st ill appeal as tillentlincilts to farts 83.3, 86.2, 56.3. 86.4. 86.5. 

and 86 6 of rifle 9 of the Ness York Codes, holes and Regulations. 

Ihese regulations are issued pursuant to the follo\\ine.  

Alcoholic lioerage Control Lim section 101111(c). \\ htch. itithoirites  the Slate Liquor \ uthorit) to 

determine 	\ hat point an) gill or sert ice pro \ iced to a retailer is intended to inruen\ e the retailer to purcb,He 

i!ic alcoholic hoerages ufa gi \ en monulactoner or \\ holesaleri  

\ Icoholic 13evrNage Control I Int section I0;(7). 	atialoriies rite Slate I kiwi \ tifilorit) to apprise ~u 

kik:pin-Me all) ad \ ertising sign \\ hether  printed. painted. electric or often\ ise on the exterior or interior nl an \ 

retail o11-premises licensee: 

Stntc Adininistrati‘e Procedure Act section 201. \ \ hic 	inthoriies ith ailelItaes to :itiorl II) rule 

proceodones 1lth !nconsistent \vith stattne. 

\ e objeeticCs: 

Changing the public polic) underpinnings of the Alcoholic 13o crage ( .011(101 Ian\ to he more business 

wherelruendlv 	possible \\ as  reconunended by the No\ York State I .i0 \ 1(e\ ision Commission in their 2009 

1(epoit on the Alcoholic Beverage Control La \\ and  its Administration. \\ Mich  included t. ecommendatiors ul 

simpotainii economic gro‘‘ IN. lob de \ ciopmenl. arid Ihe slates aleoltol c bet eiattc plotiutaion 	 Its 

totfr[sih and reelealit)I1 	 rot i Jed that such Jil'IA hies to not cotnliet Vo nit the helm.: 	t-egt;Idton 

ohjicli\es Or 111r01110Iing, the health. \ \ Clime and sales' of the people al the state nu] nionio:ing temperance in 



the consumption of alcoholic beverages.l-  Along those lines. a recein legislan e change nit into cited the 

recommendations or the lam Revision Comm ',atm ia Chap. 4(16 of the I sins or 1014 I he polic 

underpinnings of the Alcoholic lie\ crags.. Control I an ( -ABC a) lane been updated co include supporting 

\\ here  possible. the ecunontac development and lob opportunities lor Nen 1 ork residdius \\ hen  makinca 

decisions related to the regulation of alcoholic bek ertages. 

II \\ as  from the Lan Re‘ ision Commission recommendations that these regulator proposals \kir: 

cuncei\ rd. to he used H the State Liquor Authorilt to promote economic gronih and job opportunities fur Nett 

York ht liberalizing ad \ ertising and signage restrictions on licensed premises. and increasing annual per brand 

dollar limitations lbr certain ad \ ertising and promotion materials to adjust Inc inflation since thd oriainal 

enaetmem of l'oft; 86 3 (product displa‘s) and 86 5 t retailer ad \ ertisini2 specialties). therein chin 	Olt) se \ ern:. 

outdated and anachronistic regulator \ restrictions lor alcoholic be \ crape wanohicturers v.holesalers and 

marketing agencies alike. 

\feeds .mil benelits 

here regtalaton proposals 6 ill help moderitue administration tu.  the A I iCI in k ['nig \\ Ith  the nett public: 

potter goals 01 supporting economic grunt!) and job dd)elopment by lined tliiinu v,ryas ad \ crusing and 

siunaue restrictions on licensed premises. specilicall :tuthoriting dinital sittnis For the nisi to 	ilia! NICleati11112, 

annual per brand dollar limitations lily certain ad \ elising and pronuitional materials to match the itillation 

adjusted numbers that the alcoholic hen erage inthistr` in Ne" lord is clarentl operating " 

Costs: 

Ihere n ill be no additional costs to regulated parties Or to .00:d 
	

' \einn1eM,  re,0.111111:2 11'0111 the -.t2 ONTO:ilk 

hi an effort to cor -it> 	ith the Consumer fare hides cost of Ileillc ,ILINONnellb; rt%14 11 .1 	OlIN,L1:1111 10 Pao 86'.  

the State Liquor Authori 	has (dread> beer ad\ ising industr \ members (o utili/c the incteasec per bland dollar 



limitations as inflation adjusted nunthers via both \ vilal advice  at open meetings and ‘‘riricn advice in the 'nun 

ol'a ccehsite posting of proposed rule amendments and as part of n 	ciThrt, to pros ide inflation adjusted 

numbers to the industry in a transparent and business friendly manner. :As a result, the alcoholic hey crag,: 

inklustr 	Ne‘\ llork has already been operating \\ ith  an el Icetive $7,(i0 per brand pc! scar limit on pr cact 

displays anc: a S200 per brand per ) ear 'inn( on retailer advertising specialties for some time. Due to the ahoy e. 

there \\ ill  he nu added costs to the State Liquor A uthorit> 	regulated parties or to local go \ eminent!: as a 

result of the implementation or tne proposed rule amendments 

Local god eminent mandates: 

None. Loral governments are not imoked in the manufacture. dislfibtllion or retail sale of t.tIcithohc 

he% crageS or the marketing of same, and therelorc would not he impacted b‘, the proposed rule amendments 

Popetm ork: 

I he proposed rule amendments impose no Ilevc f cc:mil:et:1)111r! or reninilik: renrillenTins to Indus!: 

members. 

Duplication: 

I he ledertil Alcohol and Tobacco  I ax and 'l rade Bureau rules no longer dram a distinction het een point of  

sale tickCHsing that enliel does or does not mice tisk:cord:1r\ use kr: the retailer. and there is no longer and  

annual dollar limitations tor either under the lederal rules lit Necc York, se \ era! industry members hale  

cautioned ihe Authority that they ‘could prefer to see the annual dol;ar limitations for retailer ad‘ 

specialties codified to match the currently enforced inflation adjusted numbers of S20(I per brand per) ear and 

that the) "knlid he  reluctant to see tile Nek‘ York dollar limitations  done  uccac  ‘‘ith  entirely to match the l'ederai 

rules. \\jilt  regard to product displa)s. the :\Ieuhol and 1.c.httee 	ax 	I rade Bureau rules also caps 



spending at S300 per brand per year per retailer. except that mantiMetmers and \\ holesalers  ha \e the ability 

under federal rules to combine their annual dollar amounts ror dirrerent brands to exceed the annual S3011 

iimitation No) York has Ileccr<lllocved this and does inn propose to do so \ is the instant proposed 

mendments. 

\ Iternati es"ederal standards: 

;\:; noted above. the State liquor Authority could have chosen to propose remo \ al of the cloilar limilauons 

on retailer advertising specialties altogether to match the iederal rules on point but. after consulting. \\ tin  \ minus 

industry representatives.chose to propose matching the inflation adjusted numbers current] \ being tnilliccl 

the jinn:stn. 

Compliance schedule: 

I he period of time the industr) will require to enable compliance :s likelt to he negligible as the) arc ;dread 

likely in compliance with several of the proposals. The State [Mum Authorit) expects to he eumpliain 

immediatel) upon adoption. 



MR/11(1101'v Ple.vibilio 
	

PIP .c1110// 131011h: s “./.% (111di.i1C(11( 

1)Itect of rule: 

hthe proposed amendments to Parts 83.3. 86.2. 86.3. SO 4. 80.5 and $6.6 \\ 	 approximatel 

7,000 \ hclesalers. manolneturers. and marketing permit holders and Icim of thousands k it all and 111l-ptcmises 

retailers currently licensed or permitted hk the 	I IcIIRO' A1111101'11\ 

Compliance requirements: 

I he proposed rule amendments Yk 	not impose ally 	 eonmlitinec requirements on small 

businesses 0r local gok 

Professional servers: 

NO I1C prays:donut services would he needed to comply'kith the proposed rule amendments. 

Compliance costs: 

the proposed rule amendments' could not impose any initial capital costs or continuing compliance costs ibr 

regulated businesses or local governments. 

Itconomic and technological 

Compliance kk Mt :he proposed rule amendments by small businesses and local governments kkould he 

economically and technic:ilk feasible hecaose the :amendment kkould not impost: any additional vanmaar.c.: 

romirements but kk auk! either retie e regulatory burdens on regulated businesses or con lbrn) regulations to 

current industry practices. 

Ittlirit 	ing tY1  erse impact: 



Since the proposed rule amendments \\ cold  either relic e regulator \ burdens on reutilined basinesscs b 

liberalizing signage restrictions and increasing animal per brand dollar limitations on iti% cuisine materials uI 

mere') conform regulations to current industr practices. there is es Peeled 10 he no adNerse impact to regulated 

small businesses. It is anticipated that the rule amendments ‘bold ha% e no impact cu local gmernments. 

Small business and local no% ernment p:u'licipation 

Comments on the proposed rule amendments ‘‘eic so.icited from all elleeted segments of the industr> 

generalL Ia °rabic comments including Iron) the cxcenti \ es k the three retail packae store iissocian a, in 

Nt2NN York NN ho ere unanimously in fa or o( the proposed amendments. I he \ uthorit \ did not engage \ \ di 

ant I OC,I itiln ernments because it Is anticipated that ;he proposed amendments s‘otild ha‘c no impact on local 

go \ eminent, 



kcgtolatocr rick ebiiiii .11101',‘0 to 	litrosic,,c‘ oil,/ 1 0E11/ (wit 	/ if 

[fleet of rule: 

Hie proposed amendments to Parts 83.3. 86.2. 86.3. 86.4. 86.5. and 86 0 would allect rtpproximatel> all 

308/ \\ holesalers. manufacturers  and marketing permit holder, and lens of of 1111 111(.1 OP.11)1C1111,c., 

retailers currenth licensed or permitted l 	the Slam I itiLlOr .\who ill 

Compliance requirements: 

I he proposed rule amendments would not impose am additional compliance requirements on small 

businesses or local 	\ 

Pi ()less. mat sea :Les: 

Ilek\ prOleiSIC111;11SCIA ices 11 /2 01.11L1 he needed to coinpl 1u t11 the Proposed rule Lunemlments. 

Compliance costs: 

1 he proposed rule amendments vbald not impose ita> initial ermitill costs or continuing eumpliaace costs lot 

regulated businesses OF 	 \ C111111CIlls 

Lcon(mie and technological :Crtsil-Ulit \ : 

Compliance 	the proposed rule rtmenrImems11). small businesses and local 	\ eul erIts %\ offline 

economical: \ Ind teclmicall feasible because tlie amendments would not  Impose 	idditional compliance 

1.er:1u:re:items hi: would either re l iC\e reuul:non burcleln an regulmei.1businesses or coniorm reguldlirms Io 

current Indust': \ practices. 

adverse impact: 



Since the proposed rule amendments would either relic\ c regulator \ burdens on regulated businesses 

IMerali/ing signage restrictions ;tnd increasing 1111`.11d: per bFWILI d01101 111111i;1',101.‘ on :URMIS:11g 

mere) conform regulations to current industr put:tit:es. there is spet.ied to he no JLi erne 1111]Xlc to  

small businesses It is Limit:Milted thatti t c Mk 	 \ 	 110 impact on local co \ eilltrents 

Small business and local go \ eminent participation: 

Comments on the proposed rule amendin.mts \‘cre sol Kited Lauri all :Elected seta:vie:Its or the ahlo-1:A \\ 

generally  In \ ruble comments including from the eseetniN cs of the three retail package store ssociimons in 

Ne \ York ‘‘ Ito s\ ere unanimous!) in la \ or of the pr opoNekl -,inhnulinentc. 	lie \ othorit‘ slit nal en.Ei.aye %%all 

an> local governments beeatiSe it is anticipated that the 111- 01)0Neci 	 e 110 	W1 local 

i!ci‘ernMeWS. 



OiPoliclored /?tirriblreri P ./tn. /hi/it) .•Ithi/To‘ 

ypes ;Hai estimate(' numbers or rural areas 

	

I Ile proposed amendments ro 	 l'arts 84d. S6.2. HO. d. S6.4. 86.5. and Slab would allect 

businesses throuchoul the stale. 

Reporting. recordkeeping and other compliance requirements: and pi olessional sep ices: 

I he proposed rule amendments yy °old not impose arc additional compliance reLpaireillent )11 

kishieSses or local gO\ernments No rie \\ professional  sen les')  ))ouh.I he needed lu CO:11111\ 	Itil the propose.[ 

rude anlendlnentS. 

I he proposed rule amendments \mold not impose any initial capital costs or continuing compliance costs OF 

rel.11:111led businesses Or local en' ernilleills. 

Nlininbintu :RI\ CI's)? impact 

Since the proposed rule amendments \with) either relicve relzulditu burdens oil regulated husine:ses 

ihcraliiin signage restrictions 'dnid increasing iindal per hi 	dollar limitations On ady cr;king materials or 

mercy conform regulations to torrent industry practices. there is eNpected io he no ad cyst: unpile( to rdral 

areas. 

Itarral 	ca participation: 

Among the businesses thin \\ wild  be posiu 	alieLted H the proposed dinendnienit. “ottitl be hats. 	b., 

and package slates 	1Ireas. 	\ 1:thorn \ stall ilareil the proposed rule amendment: \k 	AI eneited 

.e :rents or the wdostry cyith generally lay orable comments includme [loin tlic eyecim es of tile three retail 



package store ;.issocianons in Nett York \t ho acre unanimous! \ in fat nr of the proposed 'amendments. 1(ural 

area liusines;es \\ ill  he afforded the opportunit\ It) ditectl> participate in public hearings regarding the proposed 

amendments \ is \\ el)cast nom either of the Autliorit 	upstate ortice,, in Alban or Buffalo 



( wry?! hile(1.1(117 	 Shitettaint 

I he proposed amendments u' 9 N V ('_It It. 	S 	&, . 7. S( 3 M(,-:. SO 7; ;Intl St) 	ould reIic,  

regulator> burdens on regulated businesses hy 	 sigralLe restrictions and increasing annual rer braind 

dollar limitations on advertisinu materials or C0111.0r1r 	 ICI1111:1110115 10 CUITC111 indusIr prilCULCS 	a 

r1 /4:10:1. the proposed amendments „ill not Ili e all aJ\ erse 11111):10 On lutes or rmpluvnenl Ofp0111.111IIICS. 

Because it is eculenl [1.0111 !he nature of the proposed amendments that the kill NI\ e no 11112:10 on jobs or 

emplo> men! opportunities. no further steps 	11CCLIed ur ,ISCCINN Il u,e Nek 1!1‘111:ifit. Isere Liken 11> the 

uthotit) 	\ cenrdingl>. a tote impact statement is not te 	red lor an, of the proposcd iinen,.1in,mt, and none 

has been prepared. 



NEW YORK STATE LIQUOR AUTHORITY 
FULL BOARD AGENDA 

MEETING OF FEBRUARY 10, 2015 
REFERRED FROM: LICENSING BUREAU 

2015-00266N 	 REASON FOR REFERRAL 
REQUEST FOR DIRECTION 

DELEGATION OF AUTHORITY — LICENSING BOARD 

The Members of the Authority at their regular meeting held at the Zone I New York City 
office on FEBRUARY 10, 2015 determined: 
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